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CORE VALUES
We Live United by:

Strengthening our community
Serving as exceptional stewards

Achieving excellence
Reflecting the diversity of our community

Advocating respect for all 

VISION
The Tulsa Area United Way envisions a 
community where all individuals and 

families achieve their full human potential.

MISSION
The Tulsa Area United Way unites people 

and resources to improve lives and build a 
stronger community. 
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SHIRLEY IS LIVING 
HER DREAM
www.tauw.org/shirley

BECAUSE
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ONE-MINUTE SPEECH
The Tulsa Area United Way works to 
advance the common good by focusing 
on the three building blocks of a bet-
ter quality of life – education, health/
safety and financial stability. We recruit 
people and organizations from across 
the community who bring the passion, 
expertise and resources needed to get 
things done, and we need you to join 
us. You can give, you can advocate and 
you can volunteer. When we work to-
gether in common purpose, we “Live 
United.”

KEY MESSAGES
The Tulsa Area United Way invests all 
contributions locally, and is a locally-
governed, independent 501c3 non-
profit organization. 

59 percent of all financial support to 
the Tulsa Area United Way comes from 
individuals like you. 

The Tulsa Area United Way is the only 
non-profit organization in the Tulsa 
area in which a single gift, no matter 
how small or large, can directly and 
broadly impact the lives of our family, 
friends, neighbors and co-workers. 

KEY PHRASES

• All money raised here stays here.

• Together, we can make a positive 
impact on the lives of our friends, 
neighbors and co-workers. 

• We work together to build a stron-
ger community.

• All funding decisions are made lo-
cally by trained volunteers.

FAST FACTS

Last year, the Tulsa Area United Way served tens of thousands  
of people through 59 partner agencies in six counties of  

the Tulsa region. 

Our service area includes Tulsa, Creek, Okmulgee, Osage, 
Rogers and Wagoner counties. 

During its 94-year history, the Tulsa Area United Way has raised 
nearly $800 million for the community ($774,034,814).

During its 2017 Campaign (most recent year available),  
the Tulsa Area United Way raised $25,601,386.

LIVE UNITED
WHY GIVE THIS YEAR?

• You can be certain that your contributions are invested wisely – each year, 
nearly 200 highly trained volunteers carefully analyze all agency funding 
requests to ensure effective and efficient responses to vital community needs.

• The Tulsa Area United Way mobilizes a wide variety of organizations to prevent 
or respond to major community challenges, including services for students 
and parents during recent school closures, in which 93 local organizations 
provided meals, educational activities and transportation to more than 11,000 
students. (60 percent of students in the six-county Tulsa area receive free or 
reduced-price meals at school and half of all children under the age of six in 
Tulsa County live within 200 percent of the poverty level.) 

• New energy and growth is occurring in much of Tulsa, including downtown 
revitalization and a world-class park. However, our economic growth, safety 
and quality of life may be threatened by poor social conditions, including 
below-average rates of educational performance and health conditions and 
above-average rates of poverty and crime. The Tulsa Area United Way and 
its 59 partner agencies provide the best line of defense in responding to 
these challenges, which could threaten the city’s image and quality of life. 

• By working together, we are making a difference. Recently, through United 
Way support, 319 formerly homeless veterans received housing, teen 
pregnancy was reduced by 28 percent, and the number of women sent to 
prison decreased by 24 percent. This success was largely due to your support 
of our local United Way.

• The Tulsa Area United Way focuses on our most pressing social challenges 
such as poor physical and mental health. Last year, Oklahoma ranked 46 
among the states in overall health conditions and 49 in the prevalence of 
mental illness and access to care. Nearly one in four adults in Oklahoma 
suffer from mental health disorders. 
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BEST OF THE BEST
2017 figures, most recent available

The Tulsa Area United Way is among the elite United Way organizations in the U.S. 

The Tulsa Area United Way conducts the 30th largest annual campaign of more than 
1,200 United Way organizations in the U.S. (Tulsa is the 60th largest city in the U.S.) 

The Tulsa Area United Way has more donors on a per-capita basis than most United 
Way organizations in the U.S. 

The Tulsa Area United Way conducts the largest annual campaign among more than 
40 peer cities that utilize a similar fundraising and investment model. 

The Tulsa Area United Way is one of the most efficient United Way organizations in the 
U.S., raising more dollars per full-time employee than most other United Ways.

KEREM’S FAMILY 
IS SAFE 
AND THRIVING
www.tauw.org/kerem

BECAUSE
OF YOU
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Last year, the average gift to the Tulsa 
Area United Way was $416.

In 2017, the Tulsa Area United Way 
fully subscribed (fulfilled) seven major 
community challenge grants, match-
ing gifts from small and medium-sized 
businesses, individuals who gave at a 
leadership level, family foundations, and 
members of the United Way’s Women 
United, Emerging Leaders Society and 
Alexis de Tocqueville Society.

The Tulsa Area United Way has met 
or surpassed its goal during the last 20 
years, often during challenging eco-
nomic conditions.

Each summer, a group of Trailblazer 
companies and organizations conduct 
early and highly structured fundrais-
ing drives to help launch and provide 
energy and momentum for the annu-
al Tulsa Area United Way campaign. 
The Trailblazers announce the results 
of their campaigns at the annual Day 
of Caring in early September. In 2017, 
15 Trailblazer companies and organi-
zations raised $3,230,161, surpassing 
their goal by more than $180,000, and 
setting the climate for the campaign. 

In 2017, 7,000 volunteers contributed 
70,000 hours in support of the Tulsa 
Area United Way.

During the 2017 campaign, 2,467 
companies and organizations conduct-
ed campaigns, 47 foundations provided 
gifts and 35,692 individuals made con-
tributions. (Gifts by individual donors 
comprised 59 percent of the overall 
campaign.)

In 2017, 6,028 individuals contribut-
ed at the leadership level, for a total of 
more than $9 million.

The 48 volunteer members of the Tulsa 
Area United Way Campaign Cabinet 
provide vision, leadership and guidance 
for the annual campaign through a 
Leadership Team and several divisions. 

In 2017, the Tulsa Area United 
Way’s Groundbreaker Award for a 
campaign above $2 million was given 
to the QuikTrip Corporation. The 
four Cornerstone Million Dollar 
Plus companies and organizations 
included Bank of Oklahoma, the J.A. 
Chapman and Leta H. Chapman 
Trusts (1949 and 1966), ONEOK, 
and Williams. These companies and 
organizations raised a total of more 
than $7 million. Pillar companies and 
organizations that raised $500,000 or 
more included Magellan Midstream 
Partners, NORDAM, ONE Gas and 
WPX Energy.

Highly successful company and orga-
nizational campaigns are recognized 
at the Tulsa Area United Way’s annu-
al Live United Awards and Luncheon 
with a variety of awards, including the 
Williams Summit Leadership Award 
(presented to the Best Overall Cam-
paign,) Leadership Giving Award, 
Trailblazer Award, Illuminate! Award, 
Ignite! Award, Green Country Business 
Award, Community Service Award, 
Small Business Award, and Mid-Sized 
Business Award. 

Up to 20 Loaned Executives are provid-
ed or sponsored by area employers each 
year to serve as fundraising executives 
during the annual Tulsa Area United 
Way campaign.

The Legacy Society is an organization 
of leadership donors who have includ-
ed the Tulsa Area United Way in their 
estate planning, providing for the long-
term needs of the community.

The Tulsa Area United Way offers a 
planned giving program that includes 
a variety of gift annuities for investors, 
allowing them to plan for a comfort-
able retirement while supporting a 
non-profit organization. 

CAMPAIGN FACTS

CAMPAIGN FACT
IN 2O17, 35,692 INDIVIDUALS 
AND 2,467 COMPANIES AND 
ORGANIZATIONS CONTRIBUTED 
TO THE TULSA AREA UNITED 
WAY CAMPAIGN. 

GIFT DESIGNATION
Participating in the Tulsa Area 
United Way campaign allows 
you to make a broad, wise in-
vestment in 59 partner agencies 
that have been carefully ana-
lyzed by 170 trained volunteers. 

These volunteers make import-
ant, deliberate funding deci-
sions, maximizing the collective 
giving power of the commu-
nity. They serve as the “eyes 
and ears” for all of us, ensuring 
that our contributions have the 
greatest impact. 

Because of this intentional fund-
ing process, we ask that our 
supporters respect volunteers’ 
funding decisions by not desig-
nating gifts to any specific part-
ner agency or program.

Should we receive a pledge 
designated for a specific agen-
cy, the gift will be considered 
“first dollar in” funding and ap-
plied toward the agency’s ap-
proved allocation.

(96 percent of our resources are 
“under management” – among 
the highest of all United Ways.)
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The Tulsa Area United Way serves more 
than 500,000 people annually (nearly 
1,500 people per day) through its 59 
partner agencies, Community Collabo-
rations, and other partners in the Tul-
sa region, including Creek, Okmulgee, 
Osage, Rogers, Tulsa and Wagoner 
counties. (Note: these are duplicated 
numbers, representing number of visits/
requests for assistance.)

The Tulsa Area United Way assists area 
nonprofit agencies in overall manage-
ment, volunteer recruiting and training, 
technical assistance and board leader-
ship development, serving as a primary 
resource and anchor institution for the 
community. 

To improve social conditions in the Tul-
sa area, the Tulsa Area United Way fo-
cuses on three building blocks to a bet-
ter life: education, financial stability and 
health/safety. 44 percent of funding is 
invested in health and safety, 31percent 
of campaign contributions are utilized 
for education and 25 percent is invested 
in financial stability. 

The Tulsa Area United Way maintains 
four major methods of investment in 
the community, including annual allo-
cations to its partner agencies; funding 
for collaborative projects with other 
non-profit, civic and educational or-
ganizations; grants for new, innova-
tive solutions to social challenges; and 
emergency funding in times of need. 

Employing the Collective Impact Mod-
el, the Tulsa Area United Way leads 
community-wide responses to social is-
sues by pulling together the resources of 
other non-profit organizations (includ-
ing non-partner agencies), business and 
industry, foundations, government and 
educational institutions. 

 

The Tulsa Area United Way encourages 
agencies to combine their resources to 
avoid duplication of efforts and provide 
the best services possible.

The Tulsa Area United Way utilizes a 
comprehensive, community-based deci-
sion making process to determine how 
funds will be invested in the commu-
nity. Each year, approximately 170 vol-
unteers, serving on Community Invest-
ment Panels, Community Investments 
Cabinet and Audit Review Committee, 
engage in a collaborative process to en-
sure all dollars are invested wisely. 

This year, more than 170 trained volun-
teers invested more than 5,000 hours 
analyzing the needs of the community 
and studying the effectiveness of local 
programs to ensure that contributions 
have the greatest possible impact. This 
process of reviewing program plans, 
visiting agencies and analyzing budgets 
keeps our United Way firmly connect-
ed and responsive to the community’s 
most pressing needs. As human service 
needs grow and change over time, this 
process allows the United Way to di-
rect its resources where they will do the 
most good. 

The Tulsa Area United Way Day of 
Caring is one of the largest such events 
in the nation, with more than 5,500 vol-
unteers completing more than 36,000 
hours of work at area parks, schools and 
non-profit organizations. 

In addition to annual allocations to its 
partner agencies, the Tulsa Area United 
Way makes investments in Communi-
ty Collaborations among agencies that 
meet systemic needs, attract multi-
source funding and offer a structured 
approach, including budget, timeline 
and measurable outcomes. 

In the last six years, the Tulsa Area Unit-
ed Way has awarded nearly $5 million 
in collaborative funding to meet chal-
lenges such as reducing homelessness, 
improving third grade reading, and sup-
porting child protection services. 

The Tulsa Area United Way maintains 
several Community Collaborations, 
including A Way Home for Tulsa, 
Campaign to Prevent Teen Pregnan-
cy,  Community Response Team, Tulsa 
STEM Alliance, Impact! Tulsa (Strive) 
and the Child Protection Coalition. 

Each year, the Tulsa Area United Way 
Social Innovation Grant Program 
provides financial assistance to area 
non-profit organizations that offer cre-
ative, innovative and proven solutions 
to systemic community challenges. 

The Tulsa Area United Way responds to 
the unanticipated needs of its commu-
nity, awarding $674,042 in emergency 
funding in the last six years, including 
relief from wild fires and summer heat 
and increased requests for food, shelter 
and utility assistance. 

 

COMMUNITY IMPACT
THE TULSA AREA UNITED WAY IS AN 

INTENTIONAL COMMUNITY BUILDER, 
COLLECTING AND ANALYZING DATA, 

CONDUCTING RESEARCH INTO BEST 
PRACTICES AND SOLUTIONS, TO 

ADDRESS THE TULSA AREA’S MOST 
PRESSING SOCIAL CHALLENGES. 

COMMUNITY IMPACT
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BUILDING BLOCK: EDUCATION
Education is a fundamental build-
ing block to a better life. That’s why 
TAUW and its 60 partner agencies 
support lifelong learning, from the 
youngest members of our com-
munity to its most senior citizens, 
through education, training or 
counseling.

31 percent of TAUW funding is 
invested in education, including 
academic achievement, communi-
ty engagement and volunteerism, 
early childhood education, family 
education, information and refer-
rals, and youth development and 
mentoring.

BUILDING BLOCK: HEALTH 
AND SAFETY
From first aid to basic emergen-
cy needs and more, the Tulsa Area 
United Way is committed to fos-
tering a safer and healthier com-
munity. More than half of TAUW’s 
partner agencies offer information, 
training and counseling to help 
Tulsa area residents live longer, 
healthier and more productive lives.

44 percent of TAUW funding is in-
vested in health and safety, includ-
ing child/family protection, safe-
ty, mental health, physical health, 
quality of life, and substance abuse.  

BUILDING BLOCK: FINANCIAL 
STABILITY
Through the services of our partner 
agencies, thousands of Tulsa area 
residents have been placed in jobs, 
pulled themselves out of debt, been 
able to put food on their tables or 
stayed in their homes thanks to 
your contributions.

25 percent of TAUW funding is in-
vested in financial stability includ-
ing basic needs support, financial 
education, housing and homeless 
prevention, legal assistance, and 
workforce development.

BUILDING BLOCKS TO A BETTER LIFE

WHERE THE
DOLLARS

COME FROM
11% FOUNDATIONS

30% CORPORATIONS

59% EMPLOYEES 
AND INDIVIDUALS 

WHERE THE
DOLLARS

ARE INVESTED

44% HEALTH & SAFETY 31% EDUCATION

25% FINANCIAL STABILITY

Physical Health
Child/Family Protection
Mental Health
Quality of Life
Safety
Substance Abuse

Academic Achievement
Community Engagement 
and Volunteerism
Early Childhood Development
Family Education
Information and Referral
Youth Development 
and Mentoring

Basic Needs
Financial Education
Housing and Homeless 
Prevention
Legal Services
Workforce Development
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ALEXIS DE TOCQUEVILLE SOCIETY
The Alexis de Tocqueville Society is the 
Tulsa Area United Way’s most distin-
guished organization of individual do-
nors. Membership requires a minimum 
annual individual pledge of $10,000. 
During the 2017 campaign, 250 mem-
bers of the Tocqueville Society contrib-
uted $4,073,000, representing nearly 17 
percent of the total campaign.

The Tulsa Area United Way offers an 
innovative Step-Up Program to en-
courage membership in its Alexis de 
Tocqueville Society. Participants make 
multi-year pledges, gradually “stepping 
up” to full membership while gaining 
recognition and benefits of membership 
in their first year. 

WOMEN UNITED
The Tulsa Area United Way leverages 
the collective power of women through 
Women United. This organization pro-
vides women with opportunities to hone 
their leadership skills, prepare the next 
generation of leaders through a mentor-
ship program, develop responses to com-
munity needs, volunteer for community 
projects and participate in educational 
forums on topics such as leadership, ser-
vice and philanthropy. The organization 
has more than 1,000 members. 

The refreshed organization has adopted 
new membership giving levels, starting 
at $250 annually or a little more than 
$10 a paycheck. The Leadership Level is 
from $500 to $999, and Patron Level is 
$1,000 and above.

Women United presents the Clydella 
Hentschel Award for Women in Lead-
ership each year to a woman in the Tulsa 
area who has demonstrated exception-
al leadership skills and a commitment 
to her community. The first Clydella 
Hentschel Award was presented in 2012 
to its namesake, Clydella Hentschel, 
who served as Co-Chair of the Tul-

sa Area United Way Campaign along 
with her husband David Hentschel in 
1993. Mr. and Mrs. Hentschel were the 
first husband-and-wife team to serve as 
campaign co-chairs. 

EMERGING LEADERS SOCIETY
The Emerging Leaders Society, now 
in its fourth year, is an organization of 
more than 1,000 members designed to 
prepare the next generation of leaders 
and philanthropists. 

Membership in ELS is open to young 
professionals in their 20s, 30s and 40s 
who wish to improve the quality of life 
in Tulsa, serve their community, and 
nurture their skills in leadership and 
philanthropy.

Members benefit from a Leadership 
Speaker Series, networking and social 
experiences, agency tours, and a Men-
torship Program through a partnership 
with the Alexis de Tocqueville Society. 

Several membership levels are available, 
from $250 to $2,500. 

neXtulsa
NeXtulsa is a leadership education pro-
gram designed to prepare the next gen-
eration of non-profit and community 
leaders. The program was developed in 
response to an anticipated leadership 
vacuum in the non-profit sector in the 
coming years. 

The highly selective program is a collab-
oration between the Tulsa Area United 
Way and the University of Oklahoma – 
Tulsa. 

The curriculum focuses on nonprofit 
leadership skills, collective impact, di-
versity/inclusion, human-centered de-
sign, and building/growing board and 
stakeholder relationships. Participants 
who move on to become executive di-
rectors are provided with professional 

GROUPS AND AFFILIATES
coaching for up to six months.

NEW VOICES PROGRAM
The New Voices Program is a partner-
ship between the Tulsa Area United 
Way and Leadership Tulsa to increase 
diversity on non-profit boards of di-
rectors. Participants receive training 
and serve as interns on partner agency 
boards. 

TAX ASSISTANCE PROGRAM
A coalition of community organizations 
led by the Tulsa Area United Way offers 
free tax preparation assistance each year 
to those who qualify. Last year, mem-
bers of the coalition included the Tul-
sa Area United Way, East Side Chris-
tian Church, Tulsa Dream Center, The 
Center for Individuals With Physical 
Challenges, Goodwill Industries of Tul-
sa, and the YWCA. Trained volunteers 
provided free tax assistance at various 
locations across the city. The program is 
an effort to reach the low to moderate 
income taxpayer who may be entitled to 
the federal government’s earned income 
tax credit or child tax credit. 

NTECH 
The NTech collaborative is a program 
offered by the Tulsa Area United Way 
to provide information technology sup-
port, training and equipment to United 
Way partner agencies. 

NTech hosts and maintains websites for 
30 United Way partner agencies. In ad-
dition, NTech provides business conti-
nuity and disaster recovery services for 
partner agencies.
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MAJOR EVENTS 
• Each year, the Tulsa Area United Way kicks off its annual campaign and announces its goal in 

the fall before thousands of fans at a major high school football rivalry in the Tulsa area.  

• The Tulsa Area United Way’s annual Day of Caring is one of the nation’s largest single days of 
community service. Last year, more than 5,500 volunteers worked on 350 community service 
projects across the Tulsa region. This year, the Tulsa Area United Way will hold its 27th Day of 
Caring kick-off and breakfast at the downtown Tulsa City-County Library on Sept. 14, 2018.

• The entire Tulsa Area United Way family, including funders, partner agencies and volunteers, 
gather each November at “Unite!” to celebrate the conclusion of a successful campaign 
season. The 2018 “Unite!” celebration will be held on Nov. 8, location to be announced.

• Community leaders gather each February for the Live United Awards and Luncheon to provide 
recognition for successful campaigns conducted by companies and organizations, honor 
dedicated volunteers and pass the gavel to a new Board of Directors.
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UNITED WAY WORLDWIDE  
AFFILIATION
The Tulsa Area United Way is indepen-
dent of United Way Worldwide and 
other local United Way organizations. 
The Tulsa Area United Way is gov-
erned entirely by local volunteers, and 
decisions made by other United Ways 
have no impact on decisions made in 
the Tulsa region. The Tulsa Area Unit-
ed Way and United Way Worldwide 
(UWW) enjoy a pro-active alliance. 
 
Each year, the Tulsa Area United Way 
spends less than one percent of its cam-
paign total on various services from the 
UWW. 

NON-AFFILIATION
The Tulsa Area United Way does 
not provide funding to Planned 
Parenthood, which is not a Tulsa Area 
United Way partner agency. The Tulsa 
Area United Way has not supported 
Planned Parenthood since the mid-
1970s when its relationship with that 
organization was dissolved. 

The Tulsa Area United Way is a 
private, non-profit and non-partisan 
organization that does not provide 
any funding to political candidates, 
governmental agencies or for-profit 
entities.  

ADVOCACY
The Tulsa Area United Way closely 
tracks legislation and helps to educate 
local and state governments to encour-
age pro-active, supportive and innova-
tive health and human services policies.

ADVERTISING
The Tulsa Area United Way does not 
expend funds for advertising, but in-
stead attracts pro-bono support from 
area media, including the Tulsa World, 
TulsaPeople and a variety of electronic, 
outdoor and print media outlets. The 
Tulsa World served as a Campaign 
Partner in presenting the 2017 cam-
paign for the community. 

211
The Tulsa Area United Way helps 
fund the 211 information and referral 
service to help quickly and efficiently 
match people with the services they 
need. The 211 Helpline connects call-
ers to trained specialists with access to 
multilingual translations and a database 
of thousands of services. In 2017, the 
Helpline responded to 135,529 calls. 
The Helpline serves more than 1.7 mil-
lion people in 37 counties of eastern 
Oklahoma, with more than 89 percent 
of calls originating from the Tulsa Area 
United Way service area. 

WALLS OF HONOR
Walls of Honor at the Tulsa Area Unit-
ed Way’s headquarters in downtown 
Tulsa recognize major funders, cam-
paign contributors and members of the 
Board of Directors.
 
The Tulsa Area United Way offers free 
use of conference rooms of various siz-
es for the community, including the 
Bailey and LaFortune Rooms, named 
for local philanthropists. Rooms fea-
ture various seating configurations and 
the latest in AV equipment. 

KEJUAN 
CAN ACHIEVE  
EXCELLENCE
www.tauw.org/kejuan

BECAUSE
OF YOU
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JAMEY HAS 
FOUND HIS
PURPOSE IN LIFE
www.tauw.org/jamey
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